


DEDICATION

e dedicate this book to the young
leaders in our family—Joseph
Chapman, diagnosed with type 1

diabetes in December 2004, and his loving
and supportive older sister, Emily—and to
all the other wonderful children and families
we've met who lead the charge for a cure while
managing diabetes every day, too.

Love,

Dad, Mom and Aunt Allison
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INTRODUCTION

tudying the practice and philosophy of renowned leaders and entre-

preneurs has always appealed to me. In fact, the concept for this book

came to me as | was reflecting on several leadership events that I'd recently
attended. The questions in my mind were: How does one become a successful
leader? Are leaders born or can they be developed? What motivates some people
and not others to take action and step forward into a leadership role?

These questions stemmed from several thought-provoking experiences. Early in
2006, I attended the President’s Forum sponsored by The Entrepreneur Institute
in Columbus and witnessed 200-plus local business leaders soak up the personal
success stories of Cheryl Krueger, founder of Cheryl’s Cookies; Phil Urban, CEO
of Grange Insurance; and Laconda Dager, third-generation leader of Velvet Ice
Cream. I'd also heard Paul Astleford, CEO of Experience Columbus, express his
concerns to my Rotary Club about Columbus’ lack of national presence, despite
being the nation’s 15th-largest city. And, I'd recently browsed the “Power 100
List of Local Leaders,” compiled annually by Columbus CEO magazine.

With this background for inspiration, I found motivation from a painful personal
experience to pursue the questions in my mind and write this book. My son,
Joseph, nearly 5 at the time, was diagnosed with type 1 diabetes (also called
juvenile diabetes) in December 2004. After getting over the initial shock, my
family learned to manage Joseph’s insulin-dependent lifestyle.

Then, Joseph asked me if he would always have to take insulin injections to live.
I reacted by doing what a lot of parents would do (especially fathers)—I looked
for a way to “fix” the problem.

I soon learned that “fixing” diabetes requires research, which in turn requires
significant dollars. After our son’s diagnosis, my wife and I joined the local
chapter of the Juvenile Diabetes Research Foundation (JDREF). Its mission is to
find a cure for juvenile diabetes, and it devotes 85 percent of the funds it raises
to research. It’s a highly respected organization that operates on a lean budget
so that it can invest heavily in world-class scientists and research projects. Thats

15



LEADERSHIP WITHIN REACH

why the profits from this book will be given to JDRE

“Leadership Within Reach” also reflects the positive, entrepreneurial spirit
of another family we met through JDRFE. Tom Augustine, whose daughter is
diabetic, wanted to find a “fix” for her as well, so in 2005 he created the Lacelet
to raise awareness and funds for diabetes research. In the spirit of the Lance
Armstrong “Live Strong” bracelet, the Lacelet is a tie-on for shoelaces, drawstrings
or necklaces, emblazoned with the words “Within Reach,” signifying that a cure
for diabetes is achievable. You can read more about the Augustines’ inspiring
story on page 134.

Having shared all this background with you, I hope it helps you gain even more
pleasure in owning and reading “Leadership Within Reach.”

Writing the book was a labor of love for me, my wife, Rebecca, and her sister,
Allison West. We worked with the unconditional support and love of our
entire family. And we enjoyed a warm reception from every single leader we
approached—a unique quality of our Midwest community. We wish time and
space allowed us to include stories from even more of our accomplished, inspiring
local leaders.

I need to tell you that many of the leaders we spoke with were both humbled
and inspired by the challenging questions we asked. Many had not been asked
to consider some of these issues in quite a while. After you read the stories, I
encourage you to spend some quality time thinking about your own leadership
experiences, goals and potential. You'll find a special section at the back of the
book that will guide you through this process.

I believe we have delivered on our goal to share personal glimpses into the lives,
journeys, motivations and inspirations of 88 Central Ohio leaders. I hope you
will derive as much enjoyment and inspiration from reading these stories as I
did in hearing the stories firsthand. As you read these vignettes, you may find
some common threads that tie them together. You may also realize, as I did,
that there is no simple answer or direct path to take in becoming a successful
leader today. However, I believe this book demonstrates that great leadership is
certainly “Within Reach” if you have the desire to learn and the willingness to
take action.

Chip Chapman,
President, The Knowledge Group, Inc.
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YVETTE
MCGEE
BROWN

PRESIDENT, THE CENTER
FOR CHILD AND FAMILY
ADVOCACY

Words to live by:
“Be prepared. Pursue excellence. There's
no substitute for hard work.”

Hometown: Columbus, Ohio

First job: 14 years old, working with children in a summer program
Hobbies: traveling, reading, being home with family

Favorite book: “Slaves in the Family,” Edward Ball

Favorite movies: “The Color Purple,” “Roots,” anything with Denzel
Washington

| am: “Passionate.”

vette McGee Brown wants her life to be significant. She doesn’t worry

about how successful she is—for her, it’s more about making a difference

and knowing that her work matters. Leading the Center for Child and
Family Advocacy (CCFA) at Children’s Hospital enables her to make progress on
these goals every day. “I'm very cognizant that being in this position is an honor.
I don’t want to disappoint all the people who came before me who didnt have
these opportunities,” she said.

McGee Brown; Children’s Hospital CEO Dr. Thomas Hansen; and Columbus
businesswoman, philanthropist and chair of Children’s Hospital board of
directors Abigail Wexner developed the vision for CCFA and researched similar
programs nationwide to ensure it reflected best practices.
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LEADERSHIP WITHIN REACH

The Center opened in 2005 and is the first nationwide to offer comprehensive
services for both abused children and victims of domestic violence under one
roof. Services include intervention, prevention and long-term treatment. Thanks
to generous benefactors, McGee Brown said, CCFA operates mortgage-free
in its 42,000-square-foot building. The Center needs the space: Each year in
Columbus, more than 7,000 children are reported as abused and/or neglected.

To promote top-quality service, McGee Brown said, “I tell everyone to operate as
if everything we do will be reported on the front page of the newspaper. I try to
inspire others with my passion.” Her personal mantra is to pursue excellence and

integrity. Perhaps that’s why she thinks other people may find her demanding.

McGee Brown tackled equally demanding children’s issues before joining CCFA
as a judge in the Domestic Relations and Juvenile Division of the Franklin
County Common Pleas Court. At the time, she was 32 and the youngest elected
judge in Ohio. “I loved being a judge. The work was far more grueling than I
could have imagined. I know I made a difference. I really did hold people’s feet

to the fire, especially because we were working for children.”

Nine years on the bench took their toll. McGee Brown admits that she’ll feel
lifelong effects from many cases over which she presided. In one, a 14-year-
old boy had shot and killed another 14-year-old. The victim’s mother sat in
court every day, holding an 8” x 10” photo of her son. After the verdict (seven
years imprisonment in the juvenile system), the victim’s mother began writing
to Brown annually on the anniversary of her son’s death.

There were positives, too. For example, when McGee Brown left the bench, she
received a letter from a drug-addicted young mother whom she had helped. It
said, “I never knew somebody like you could care about somebody like me.”

Many caring people shaped McGee Brown’s life. Like many of those she’s helped,
she was born to a teenage mother. Her father disappeared after her birth. She
admires her mother and grandmother for having “an inner strength to keep going.
Like the everyday people I admire, they made it work, with a small income, a
family and no public accolades.”

“I really believe there are angels directing my path,” she said. One “angel” was
a female African-American professor at Ohio University in Athens, who asked
McGee Brown what she planned to do with her journalism degree. After hearing
that she wanted to work in Washington, D.C., her professor said to become an
attorney. “I told my grandmother about it, and it was a done deal. There was no

going back.”
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YVETTE MCGEE BROWN

After earning her law degree, McGee Brown entered public service with a job
at the Ohio Attorney General’s office. There she met and interviewed with
Janet Jackson, currently head of the United Way for Central Ohio. “I was so
mesmerized by her. I remember she wore this wonderful purple suit and shoes,
and she told me I had to pay some dues before I could dress like that!” McGee
Brown laughs.

Next, McGee Brown worked for the Ohio Department of Rehabilitation and
Corrections and then the Ohio Department of Youth Services, both of which
courted her to be chief legal counsel.

“It’s the journey that makes all of us,” she said. “I believe in blessings.” Describing
herself as a painfully shy girl, McGee Brown was gifted with an avid desire to
read. She was inspired by Harriet Tubman and Martin Luther King, Jr. As an
adult, McGee Brown read Rick Warren’s “The Purpose-Driven Life,” which she
said changed her life because its message prompted her to contact her estranged

father.

She also feels blessed with her husband, Tony, whose first call to ask her out was
veiled by a request to pick up bumper stickers to help promote her campaign.
They married six months after McGee Brown took the bench. Together they
raised two daughters from Tony’s first marriage (his first wife died of cancer) and
a son.

“I define success like Ralph Waldo Emerson did—it’s having the respect of people
in high places and the friendship of many. It's about making a difference, ” McGee
Brown said. She wouldn’t change anything in her life: “All my experiences have
contributed to who I am today.”

“I believe in excellence—never settle for less.”
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P NANCY
& KRAMER

”

FOUNDER AND CEO,

- .
. of / RESOURCE INTERACTIVE

-

Words to live by:
“Find the time and a peaceful place
to block out the noise that sidetracks you
and listen to your inner voice.
Have the courage to trust your gut.”

Hometown: Columbus, Ohio

First job: cashier at Kroger

Hobbies: watching her children’s sports, reading, working out, eating
healthfully

Favorite books: “Growing a Business,” Paul Hawken, “Built to Last,”

“Good to Great,” Jim Collins, “The World Is Flat,” Thomas L. Friedman
Favorite movies: “Sound of Music,” “Out of Africa”

Il am: “Courageous.”

hen she was a young girl, Nancy Kramer’s father sold Keebler

cookies, and he often took her along as he stocked orders in local

grocery stores. “He taught me that Nabisco was the ‘evil empire’
and that Oreo cookies were poison!” she laughs. “I'd poke holes in the Nabisco
bags to try to help my dad sell more Keebler cookies. I still feel guilty about
doing that. I didn’t eat an Oreo until I was out of college.”

Today Kramer knows more sophisticated ways of promoting her favorite products.
She’s the founding and driving force behind Resource Interactive, a multi-million-
dollar, international marketing powerhouse in Columbus, Ohio. The company’s
clients are among the most well known in the world: Apple, Procter & Gamble,
Hewlett-Packard, Shaw Industries, Victoria’s Secret, Wal-Mart and Coca-Cola,
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NANCY KRAMER

to name a few. You may even be familiar with her work, since Resource created
Super Bowl commercials for Victoria’s Secret and CompuServe.

Kramer started her career by studying journalism and then working in co-
op advertising for a Columbus radio station, following in her older brother’s
footsteps. “I probably should have considered other fields that I was interested
in, like veterinary medicine or education, but I stayed with what was in front of
me.”

It was a good choice. Within a few years, two manufacturing representatives
noted her successful co-op work and recruited her to help them create a new
company that would market products for a then-three-year-old company—Apple
Computer. “At that time Apple was very technical and not very promotional,”
said Kramer, reflecting on how her skills would affect the new company.

However, before accepting the offer, the 26-year-old Kramer had interviewed
for the first sales position with another start-up company—MTYV. “I thought it
was one of the dumbest ideas I'd ever heard. Whod ever want to watch music on
TV?” she laughed. “When people tell me I have great vision, I have to laugh and
say, ‘Let me tell you about the vision I didn’t have!””

Working with Apple, she said, “was a really great opportunity”—to say the least.
The company agreed to pilot her co-op advertising efforts for a year in five states.
Within nine months, impressive results prompted Apple to ask her to expand
the program for the entire country. She did it for 17 years, helping Apple and
its retailers launch every new product, including the Macintosh. In 1984, Apple
brought its sales in-house, eliminating reps like Kramer’s partners. The next year,
she bought them out, becoming the sole owner of Resource Interactive. She then
moved on to her next advertising coup, which was creating Apple’s strategy for
selling desktop publishing and the new concept of laser printers.

“The reason I love what I do is that I love the folks here in the business. I learn
something new from them every day. I am so blessed to have a terrific group of
people,” Kramer said. “I love seeing people grow and change and meet their own
definition of success. It’s a never-ending continuum.”

She continued: “Personally and professionally, success to me is being able to have
my values and life in alignment. It sounds simple, but it’s hard to calibrate. I
work hard at this—it doesn’t come naturally. When I was younger, my dad really
built me up, but my mom and brother used to tease me about being a ‘dumb
blonde.” 'm highly sensitive, and I took them literally. It dragged me down. I
was in my 40s before I could look in the mirror and overcome it. That was a
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LEADERSHIP WITHIN REACH

really big accomplishment.”

Also, she said, after her divorce, “I learned to really listen to the voice inside of
me and trust my gut, though I wouldn’t wish divorce upon anyone.”

Kramer grew up in Columbus and attended Eastmoor High School, part of
the city school system, whose student body was one-third Jewish, one-third
African-American and one-third “everything else—including me.” Racial tension
occasionally erupted; Kramer herself was twice “jumped and beaten up.” On the
flip side, Ohio State University football legend Archie Griflin and his brother,
Ray, led her school’s football team to glory. “All in all, it was a great foundation.
It gave me a broad understanding of all types of people,” she said.

Back then, Kramer spent many summer days in the library because her home
was not air-conditioned. She focused on books about Africa: “It was the farthest
place I could think of from Columbus, and I was fascinated by the people and
the culture. I knew I would go there someday.” After college, she did. She studied
Swahili as a foreign language, saved her money and went to Africa on her own.
Photo-journalism classes helped her capture quality images of her trip, which
hang in her office space today.

“My dad helped me believe I was capable of doing whatever I decided to do,”
Kramer said. Other inspiring individuals in her life were scientist Jane Goodall,
whose biographies she studied, Apple Computer founder Steve Jobs, with whom
she worked and who /zc. magazine in 1980 described as the man who “changed
business forever,” and popular business author Jim Collins, with whom she
corresponds.

“I like people who live by their own set of values, whether it’s popular or not.
People who aren't afraid to express their point of view around values and be
definitive about it,” says Kramer. Her personal guideline is that “anything is
possible.” Describing herself as curious, Kramer also says, “I work for my people.
I believe in demonstrating in meaningful ways the company’s values, even when
it may not be in the best interest of the business financially.”

One thing Kramer values is people who admit their mistakes. “I make a lot of
mistakes every day. We fundamentally value taking risks over maintaining the
status quo. No one gets fired for taking risks.” This focus on values extends to
her three children, now ages 17, 15 and 13. “They’re my legacy—nothing else
matters as much.”
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PHIL
URBAN

PRESIDENT AND CEO,
GRANGE MUTUAL
CASUALTY COMPANY

Words to live by:
“There’s no straight path. Be willing
to work hard and recognize your
mistakes early.”

Hometown: Dayton, Ohio

First job: lifeguard

Hobbies: reading, spending time with family, golfing
Favorite book: “High Output Management,” Andrew Grove
Favorite movies: “Uncle Buck,” “Airplane”

I am: “Introspective.”

ven as a kid growing up in Dayton, Ohio, Phil Urban always ended up
the leader. “I never set out to be in charge, but it just ended up that way.”

The son of a medical doctor, Urban always thought he, too, would go into
medicine. Participating in a Junior Achievement program his sophomore year in
high school planted another seed. Urban and a friend, with the support of their
JA-sponsored company, built their own business by taking junk manufacturing
parts and making hurricane lamps.

“We sold them door-to-door, traded stocks and learned how to run a company.
When I was a junior, we were named ‘company of the year” And I thought,
“This is pretty cool.” In retrospect, there was a message here that I didn’t fully
appreciate for many years,” Urban said.

In addition to his early business acumen, Urban was a very good high school
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swimmer and was ranked fifth in the country in his event. Oddly enough, neither
his coaches nor parents pushed him to go further with his swimming.

“I was very self-directed. Here I was winning state records and was good enough
to have really done a lot. But no one was pushing me that way.

“Today I believe in a saying that goes, ‘You are today all that has come before
you.” If you're happy with where you are, don't be unhappy with the pathway,”
Urban said.

Urban bypassed a swimming career to enter the pre-med program at Miami
University in Miami, Ohio. “I hated it. So I jumped onto a more productive
path and switched majors to psychology because I thought it was fun. I had no
idea what I would do with it. Along the way, though, I took a couple of business
classes and became interested in how much psychology meshed with marketing,”

he said.

Urban graduated early with a psychology degree. He then took additional
business classes before entering The Ohio State University, where he earned an

MBA.

“It was common in those days for fresh MBAs to go to companies with
revolving management programs like RCA or an investment bank. But I was a
nonconformist. I graduated from college as a flower child, as part of the anti-war
generation. As a result, I've always had this strong, altruistic compass.”

Urban followed his compass and purposely accepted a job as marketing director
for an international trade association in Washington, D.C. “I had a ball. I was 24
years old and teaching them about marketing strategy and research.”

“Getting into insurance was completely happenstance,” he said. Urban had moved
to Florida after his Washington, D.C., job in order to start his own marketing
business. “It was doing OK, but one day my dad suggested I put my education to
better use,” he explained. So Urban answered a blind ad in a St. Petersburg, Fla.,
newspaper and remembers how his heart sank when he called the recruiter and
discovered the job was actually an insurance position in the Cleveland branch of
Progressive Insurance.

Despite his initial disappointment, Urban withstood a four-hour-long interview
and was offered the job. He accepted, and spent eight years with Progressive,
accepting promotions throughout the country. “I've clocked in at all four time
zones,” he said.
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PHIL URBAN

Urban admits he made his first career mistake when he left Progressive for
Berkshire Hathaway in Los Angeles. “I didn’t like the city or the job. It wasn't
a good situation for me and my family.” Urban left nine months later for a
position with Great American Insurance in Cincinnati. He stayed there six years
before taking over as CEO for Guaranty National in Denver.

“I've learned from every situation, both good and bad. I once had this very
intense job and worked for an extremely demanding, mean-spirited mentor. But
it was terrific. It taught me that being mercurial is not a good thing,” Urban
said.

He explains how he landed at Grange Insurance in 1999: “It was an accident of
fate. One day the phone rang, and it was a recruiter who wanted me to interview
at a mutual company in Columbus, Ohio. I accepted their offer.”

Urban thrives on creating new strategies for Grange to impact the insurance
industry. “I'm passionate about strategic planning,” he said. “I also think a lot
about what others in the organization think. I want us to have a very noisy, open
culture,” he said.

He believes the hallmarks of his leadership are integrity and an ability to connect
disparate dots into new approaches. “I think others would say that I'm a high-
energy person who is always looking over the horizon and spends no time
pointing fingers,” he said.

Urban is modest about his success. “I think what an individual aspires to do
changes over time. You move through life stages. Today I think that success is
self-actualization and using your skills to make an impact.”

“My experiences have taught me that life isn’t all about work.” Today Urban
enjoys spending time with his wife, Kathy, and two children, ages 20 and 17.
“My wife is the best partner I could ever have had. And our two kids still want to
spend time with us. You've got to smell the roses. It’s all about life balance.”
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JACK
RUSCILLI

CEO, RUSCILLI
CONSTRUCTION COMPANY

Words to live by:
“When you don’t understand something,
don’t be afraid to ask a question.”

Hometown: Columbus, Ohio

First job: paper carrier

Hobbies: golfing, collecting antique clocks, racing sports cars
Favorite book: “Built to Last,” Jim Collins

Favorite movie: enjoys Hallmark-channel movies

I am: “Grateful.”

hird-generation owner Jack Ruscilli is preparing to pass his 62-year-old

company to the next generation by handing it over—gradually—to son

Lou and nephew Tony Ruscilli. “My joy today is seeing the tremendous
growth exhibited almost every day as Lou and Tony work together. Success for
me is knowing they will each be better than I was at what they do. It’s exciting
and very satistying.”

Letting go has been difficult at times. “I have always given our management team
authority to make decisions. If I see things aren’t going right, I have been known
to jump in. I'm doing my best, however, to allow Tony and Lou to make major
company decisions now. And they’re doing a great job,” Ruscilli said.

Ruscilli started working for his father when he was 12 years old. “I made 50 cents
an hour,” he remembers. “I worked most summers for the company, and they
gave me every dirty job there was. Dad would always say, “This will teach you to
go to school and get a good job.””

As a youngster, Ruscilli was more interested in football than books. “To me,
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JACK RUSCILLI

school was really about sports. I was an average student but played every sport
I could.” His skills earned him an athletic scholarship to attend St. Mary High
School in Columbus, Ohio. He always planned to go into sales and eventually
own his own business. “The Catholic school system trained me for sales because
we were always selling either raffle tickets or baked goods,” he laughed.

Ruscilli later earned a bachelor’s degree in marketing from Findlay University in
Findlay, Ohio. When he graduated and officially joined the family business in
1967, he set to work expanding the company’s emphasis on general contracting
and design-build services. These services now account for 80 percent of the
company’s volume. Ruscilli also founded Ruscilli Real Estate Services in 1978
and Ruscilli Development Company in 1995. Today he, Lou and Tony lead a
$150 million company with nearly 200 associates.

“When I started, our volume was $650,000. I never thought about making a lot
of money or becoming a large company. I just thought of reaching the next goal
and enjoyed the challenge of meeting those goals,” Ruscilli said.

He eventually focused his career on expanding both the top and bottom line
and building on the company’s solid reputation within the industry and Central
Ohio. He believes integrity is his company’s top quality.

“As the company grew and people were added, I realized there were individuals
who didn’t really understand our culture or what our company stood for. So
I put together our core values and named it “The Ruscilli Way.” We stand for
safety, professionalism, quality, integrity, positive attitude, open communication,
accountability, team management, and customer satisfaction.

“When we hire new associates, I expect them to be in agreement with our values
and live them. We also post our values at all construction sites so our associates
can see them and understand what is expected of us and how we are to treat
one another. And, our values are emphasized during annual appraisals,” Ruscilli

adds.

Inaddition to mentoring hisson and nephew, Ruscilli enjoys securing construction
commitments for unique and challenging projects. This includes building his
company’s first downtown tower as well as Ohio’s new Center of Science &
Industry, constructing the mooring facility for Columbus’ Santa Maria, and
managing the expansion of Honda of America, as well as the construction of
Ohio’s largest high school. Most recently, the company managed construction
for The Ohio State University’s Scott Laboratory and several downtown
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condominium developments. “These landmark projects are gratifying and fun,”

he said.

As for the legacy he’s handing down to the next generation, “I really feel that if
we live by The Ruscilli Way, anything is possible. It doesnt matter how big we
get, but it's important to enjoy what you do, create value for the customer and
build character within your people.”
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OUT ON THE TOWN




JACK HANNA

DIRECTOR EMERITUS,
COLUMBUS ZOO
AND AQUARIUM;

HOST, “JACK HANNA'S

ANIMAL ADVENTURES

Words to live by (from his father):
“If you work hard and have enthusiasm,
you will succeed.”

Hometown: Knoxville, Tenn.

First job: working for my family vet

Hobbies: hiking, eating cookies, causing chaos, listening to country
music

Favorite book: “Born Free,” Joy Adamson

Favorite movie: “Born Free”

I am: “Hard-Working.”

“J ungle Jack Hanna” is a national authority on wildlife and conservation. He’s

traveled to every continent at least twice. He’s met presidents and mingled
with celebrities. Nevertheless, he says, “My biggest thrill is the building of
the Columbus Zoo. Those are my proudest times.”

Hanna’s path to directing the Zoo began on a small farm in Tennessee, where,
with his parents’ blessing, he grew up taking care of many animals, including
goats and rabbits. He enjoyed exploring tadpoles and water life in the creek. He
even brought baby ducks into his mother’s commode and bathtub.

“You must have a passion for what you do,” he said. “I was not a bright student,
but I always worked hard—twice as hard as anybody else.” Hanna knew at age
16 that his passion was zookeeping. By then he'd already spent five years working
for the family vet, Dr. Roberts, in Knoxville, Tenn. “He thought I wouldn’t last a
day. He had me clean doorknobs, mop floors. He saw I wouldn’t quit.”
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After studying at Kiski boarding school in Pennsylvania, Hanna earned a degree
from Muskingum College in Ohio, where he met his wife, Suzi. Hanna took his
wife and love of animals back to Knoxville, where they opened a pet shop. In
1973 they moved from Tennessee to Florida, where Hanna directed the Central
Florida Zoo in Sanford, and in 1978 they relocated to Columbus, where Hanna
began updating the Columbus Zoo and creating programs to boost a sagging
attendance rate.

Hanna admires his wife “for putting up with all this stuff for 37 years. We moved
12 times. We lived in mobile homes. I even asked her once to breastfeed a sick
chimpanzee. That was the only time she told me no. But she only said no because
she said I'd tell everybody, and I'm telling you now anyway,” he laughed. “She
put up with a lot, put it that way.”

Life for Hanna has not always been as upbeat as that of his “Jungle Jack” character.
While Hanna was working at the Knoxville Zoo in 1972, a close friend’s son lost
his arm to an African lion. Hanna quit his job. “I didn’t want to do anything else
for the rest of my life,” he said. However, a visit from family friend Dr. Albert
Chesney helped change his perspective. Chesney had recently hit a child with his
car while backing out of his driveway, and the child had died. Of such traumatic
times in life, Hanna says, “They’re going to be unbearable.”

Hanna then moved his family to Florida, where they faced their next life-and-
death challenge: The youngest of his three daughters, Julie, developed leukemia,
which she eventually beat. Meantime, Hanna had quit his zoo job, had major
back surgery and was trying to make a living selling real estate.

The family’s prospects brightened in 1978, when a friend in New Jersey told
Hanna about an ad for a zoo director in Columbus, Ohio. “It was just fate that
got us there,” he reflected. In addition to a challenging new position for Hanna,
Columbus held promise for Julie, as Children’s Hospital there was one of four in
the country treating her type of cancer.

In 1996, Julie faced death again, this time due to a massive brain tumor, which
she survived. By then, Hanna had also lost his parents. “Life is life, you know?
It’s going to have its changes. If you have a strong family, you’ll make it through
those changes,” he said.

Looking back, Hanna said, “I would've spent a lot more time with my family.
That’s the biggest regret I have.” But in the late 70s, Hanna said the Columbus
Zoo job required seven days a week, 15-20 hours a day. It was a fun job for
his kids, though. On Sundays, theyd pick up litter in the zoo and have family
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picnics. “I admire people who have been successful who are family people—they
teach good values, build their organization on pride and hard work and passion,”

he said.

Hanna resists being called a star or a celebrity. “I'm a character who loves to talk
about conservation and animals in a fun way and an educational way. That’s what
Jack Hanna is all about,” he said. He views his high-profile TV career as an outlet
for his goals. Hanna is a regular guest on “The Late Show with David Letterman”
and “Good Morning America’; his “Jack Hanna’s Animal Adventures” reaches

96 percent of TV households in the country.

He hopes others describe him as fair and hard-working. “That’s all I care about.
There is no easy solution to success in life. It takes a lot of hard work, and it takes
a lot of passion.”
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ABOUT DIABETES

iabetes is a chronic, debilitating disease affecting every organ system.

There are two major types of diabetes: Type 1 and type 2. Type 1

diabetes is an autoimmune disease in which a person’s pancreas stops
producing insulin, a hormone that enables people to get energy from food. Type
1 diabetes usually strikes in childhood, adolescence or young adulthood, but
it lasts a lifetime. People with type 1 diabetes must take multiple injections of
insulin daily or receive a continuous infusion of insulin through a pump to
survive. Type 2 diabetes is a metabolic disorder in which a person’s body still
produces insulin but is unable to use it effectively. Type 2 is usually diagnosed
in adulthood and does not always require insulin injections. However, increased
obesity has led to a recent epidemic in cases of type 2 diabetes in young adults.
Taking insulin does not cure any type of diabetes nor prevent the possibility
of its devastating effects: kidney failure, blindness, nerve damage, amputation,
heart attack and stroke.

Following are a few examples of examples of the impact of diabetes:

*  More than 21 million Americans have diabetes—that’s 7 percent
of the population.

*  Close to 200 million people have diabetes worldwide.
*  Diabetes is the single-most costly chronic disease.

e In 2002, diabetes accounted for $132 billion in health-care costs in
the United States alone.

*  Diabetes accounts for 32 percent of all Medicare expenditures.

e People with diabetes in the United States incur medical expenses that
are about 2.4 times higher than people without diabetes.

287



JUVENILE DIABETES
RESEARCH FOUNDATION

he Juvenile Diabetes Research Foundation International is the leading

charitable funder and advocate of type 1 diabetes research worldwide.

The mission of JDREF is to find a cure for diabetes and its complications
through the support of research.

Since its founding in 1970 by parents of children with type 1 diabetes, JDRF has
awarded more than $900 million to diabetes research, including more than $98
million in 2005. More than 85 percent of JDRF’s expenditures directly support
research and research-related education. In 2005, the Foundation funded 500
centers, grants and fellowships in 19 countries.

JDREF plays a unique role in setting the global direction of diabetes research
resources, to ensure that they are used as effectively as possible as a “cure
. » . . . . . .
enterprise” to bring about a world without diabetes and its complications. To
that end, the organization has developed six therapeutic targets on which to

focus over the next five years:

1. Perfecting islet transplantation without chronic immunosuppression.

2. Creating safe and widely available “universal donor” supplies of
insulin-secreting cells for transplantation.

3. Regenerating the body’s own beta cells without islet transplantation
4. Perfecting a closed-loop artificial pancreas.

5. Creating novel therapeutics for predicting preventing, and reversing
complications.

6. Maintaining or restoring immune tolerance in new-onset patients
and those at-risk for developing diabetes.
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From left: Allison West,
Chip Chapman,
Rebecca Chapman

CHIP CHAPMAN

With 23 years of experience as a business owner, sales manager and consultant,
Chip Chapman has developed unique insight into how organizations can actually
solve their own problems. His expertise has been recognized with numerous

business achievement awards, including the Wall Street Journal Entrepreneurial
Award.

In addition to hisleadership roles on several community service organization boards,
Chip also speaks to businesses and organizations about how they can leverage their
existing marketing, people and technology assets for improved results.

Chip holds a master’s degree in business administration, with a marketing
focus, from Capital University in Columbus, Ohio. Undergraduate work at the
prestigious Transylvania University in Lexington, Ky., led Chip to complete a
double major in business management and computer science.

ALLISON WEST

Allison West is a seasoned marketing professional with 18 years of experience in

advertising, corporate communications and marketing. Most recently she acted

as a strategic marketer for a well-known national brand, where she delivered
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annual planning, day-to-day management and innovative tactics to drive sales
through five business lines.

Allison holds a master’s degree in journalism, with an advertising focus, and a
bachelor’s degree in sociology from Marshall University in Huntington, W.Va.

REBECCA CHAPMAN

Delivering results through words and actions—that’s the hallmark of Rebecca
Chapman’s career in public relations. For eight years, she influenced the public
voice about education through her work at the Ohio Department of Education.
While there, she promoted their message that “Every Child Counts” through the
production of newsletters, speeches, press releases, annual reports, videos and
statewide communications with more than 600 school districts.

Rebecca holds a bachelor’s of science degree in journalism, with a specialty in
g
public relations, and an honors distinction from Bowling Green State University

in Bowling Green, Ohio.
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